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Editorial 
 
  
 

By Adda Abdelli,  
Comedian, screenwriter 
 
 
 
 
 
"Just because we laugh about it 
doesn't mean it's not serious, 
and just because it's serious 
doesn't mean we shouldn't laugh 
about it." 

 
 

 
For 5 years now, thanks to LADAPT, I have 
been taking my pilgrim's crutch to go and 
distribute the good word from town to town. 
Yes, we can talk about disability differently. 
Yes, we can laugh without forgetting the 
seriousness of certain situations. Yes, we can 
all get together to spend a convivial moment. 
Yes, the arts do approach disability without 
any complexes. 
 
Field Aperture is all about encounters, a growing public, children with disabilities happy to see 
people like them being put forward, being valued. The mission of these meetings is to reveal 
other “possible ways” which, until now, were thought to belong only in fantasies. We are, via 
social networks, always in contact with the spectators we meet during those evenings: parents, 
adults, young people, children, old people, the able-bodied, the less able-bodied, the not able-
bodied. 
 
Since the Field Aperture adventure, I have often been asked by companies or associations to 
lead evenings on the theme of disability. The impact of Field Aperture is greater than we could 
ever imagine. This idea of talking and showing serious issues in such a lively manner surely 
leaves the spectator with lasting reflexions on disabilities. 
 
Field Aperture is fraternity. We are together, we laugh together and not at each other, we have 
a humour that unites, not a humour that excludes. By showing another angle, another vision of 
how to talk about disability, we contribute to its visibility, we reach out a hand, we invite, we 
include, we integrate, we share. 
 
Culture is the other side of our mission. We all know that there are indeed actors, scriptwriters, 
comedians and artists with disabilities, but we go even further than mentioning it, we show it. 
Field Aperture is an original and unprecedented format, a "free" evening, an evening "offered". 
Everyone has their place, everyone finds their place. It's audacious, offbeat, sincere. In the 
French version, a handicapped comedian is featured, all presented by a Mr. Loyal on crutches, 
and yet, and yet... it works! 
 
Field Aperture is finally a human adventure, and like all human adventures, it is unforgettable. 
 
And now, let's get to work! It's up to you, we've mapped out a path, we'll let you take it, and it's 
accessible to everyone. Go for it! And make your Field Aperture come alive! 

Adda Abdelli, © Gilles Thiercelin 
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Introduction 
 
 
 
 

 

Context 

 
According to the European Commission’s estimates, about 100-120 million people 
living in the European Union have a disability, hence, indicating a rise in the ratio 
from approximately one-sixth to one-fifth of the EU population during the last 5 
years. 
 
Therefore, inclusion must be perceived as a real challenge. In fact, in 2018, about 28.7% 
of the EU population with a disability (aged 16 or over) was at risk of poverty or social 
exclusion, compared with 19.2% of those with no limitation (Eurostat1). 
 
Faced with these observations, the EU adopted the European Disability Strategy 2010-2020 
(EDS) in November 2010, shortly before the UN Convention on the Rights of Persons with 
Disabilities (CRPD) entered into force for the EU. The strategy’s declared aim is to 
empower persons with disabilities, in order for them to enjoy their full rights as EU citizens 
and participate in society on an equal basis with others, in a barrier-free Europe.  
In order to do so, The Commission has identified eight main areas for action which are 
Accessibility, Participation, Equality, Employment, Education and training, Social 
protection, Health, and External Action. 
 
In Europe, the EDS plans in favour of persons with disabilities has led to different European 
initiatives. The Inclusion in the Society by Art (ISA) program is one of them, focusing on 
the first two priorities of EDS: 

 Accessibility: ensuring that persons with disabilities have access to goods, 

services and assistive devices; 

 Participation: ensuring that persons with disabilities can exercise all their 

fundamental rights as European citizen. 

However, the European Parliamentary Research Service outlined during the ‘Access to 
cultural life for persons with disabilities2’ briefing : “ Although Article 31 CRPD focuses 
on the need to collect appropriate information and statistical and research data to 
formulate and implement policies on the inclusion of persons with disabilities, there is 
still a lack of data on the subject, particularly on access to culture ”. 
 
Still, persons with disabilities often find themselves excluded when it comes to 
participating in cultural life as active actors and/or users. Indeed, this reflects the issue 
of accessibility which may be in the form of financial, digital, material inaccessibility, 
communication based, etc... However, social exclusion may also be induced by the closed 
mind-sets of some people, hence leading to inadequate postures and attitudes towards 
persons with disabilities.  

                                            
1 https://ec.europa.eu/eurostat/web/products-eurostat-news/-/DDN-20191029-2 
2 https://www.europarl.europa.eu/RegData/etudes/BRIE/2019/644200/EPRS_BRI(2019)644200_EN.pdf 

https://ec.europa.eu/eurostat/web/products-eurostat-news/-/DDN-20191029-2
https://www.europarl.europa.eu/RegData/etudes/BRIE/2019/644200/EPRS_BRI(2019)644200_EN.pdf
https://www.europarl.europa.eu/RegData/etudes/BRIE/2019/644200/EPRS_BRI(2019)644200_EN.pdf
https://ec.europa.eu/eurostat/web/products-eurostat-news/-/DDN-20191029-2
https://www.europarl.europa.eu/RegData/etudes/BRIE/2019/644200/EPRS_BRI(2019)644200_EN.pdf
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In light of this and also because of the lack of quantitative data on the 
subject, we strongly believe that arts and culture are and should be used 
as suitable tools to raise awareness and fight against prejudices and 
preconceived ideas. This is what is pursued with the ISA – Field Aperture 
program. 

 

 

ISA project 

 
The "Field Aperture: Inclusion in Society by the Arts" (ISA) aims mainly 
at promoting non-discrimination and inclusion of persons with 
disabilities by developing innovating initiatives using arts and culture 
as levers. It also intends to change the perception that the general 
public can have on persons with disabilities by raising awareness 
especially in learning structures. 
 

Long term benefits identified: 
 
 the involvement of schools and universities in a long term partnership, 

 the improvement of the content delivered to adults and the youth, 

 a change of the perception concerning the use of arts as an efficient way to improve 

inclusion for persons with disabilities, 

 the influence of arts in communication to promote non-discrimination, 

 the creation of Field Aperture European events, 

 the development of a real long-term strategy turned to the mainstream 

To attain these objectives, 6 organisations forming a consortium are working together: 
 
 ASBL Horizon 2000 – Belgium 

 Cope Foundation – Ireland 

 EASPD – Belgium 

 Hand in Hand – Hungary 

 LADAPT – France 

 NASO – Bulgaria 

The ISA project intends to act on professional practices, communication by the arts and 
culture, the method of training and schools’ contents to young people and adults. 
 
In another way, the 6 members of the consortium intend 
 
 to change the perception of the Society,  

 to impact education and training systems on the perception of persons with 

disabilities, 

 to improve empowerment of persons with disabilities, 

 to promote the UNCRPD, 

 to raise awareness at a large scale…  
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The target audiences of the project are the following: 
 

 Teachers and students in training and educational institutions who 

work in the artistic scope (School of communication, Advertisement, theatre, 

cinema, Academy of Arts, Faculty of arts…) 

 Teachers and pupils of the primary and secondary school 

 Persons with disabilities 

 General public and non-aware people 

The mentioned objectives are to be achieved through the 4 following identified steps: 
Developing an inclusive approach  in training structures for adults in cultural and artistic 
fields in the respect of the UNCRPD, enriching educational projects in primary and 
secondary schools, Measuring the impact of the adaptation of teaching and learning 
materials and Raising awareness of the general public on disability – members of the 
consortium committed themselves to produce 5 deliverables within the program. 
 
The first 4 deliverables targeting different audiences are the following: 
 
 Output 1: A European Guide of best practices that identifies how structures respect 

articles 8 and 30 of the UNCRPD, when they provide culture-related trainings. 

 Output 2: A Toolbox « inclusion by arts » with practical and technical 

recommendations for teachers of the above-mentioned training structures. This 

toolbox will be part of the curriculum. 

 Output 3: European Guide « Art as an inclusive teaching method » dedicated to 

teachers. It aims at valuing the use of culture in teaching contents. Arts appear to 

be an important learning material to carry a message in society, and they can shape 

behaviours and visions of pupils. This guide will provide ideas for playful activities 

where children and teenagers can address the question of disability and work on 

inclusion. 

 Output 4: Creation of an evaluation method through groups of discussion to assess 

the effects and relevancy of the different deliverables (Output 1,2,3 and 5). 

Last, but not least, the present document constitutes the last output (IO5) and is 
dedicated to the general public. It consists in creating a methodology to disseminate the 
Field Aperture event in Europe. 
 
Deliverable 5 - Aim and targets 

 
This 5th intellectual production of the ISA project is a methodological response to the 

following question: “How to organise your first event?” 

 
This methodological guide was thought and conceived as a manual for beginners who 

intend to create an event focused on awareness and inclusion of persons with disabilities 

through arts. In reference to the French practice, we have called this « Field aperture ». 

It is a step-by-step tool designed as a guide. The several illustrations and examples given 

can be taken as indications when setting up your own event. However, nothing is set in 

stone and this guide is meant to be easily appropriated.  
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Useful Tool: You will find, in the appendix section at the end of this guide, a Check list 

which will allow you to follow closely the different steps. Use it, revise it, update it… 

 To whom is it addressed? Whether you are an individual, company, NGO, or a public 

structure this guide is meant to deliver tools and advice at every step of the 

project. 

 What is the purpose? The content was designed as a turnkey product. It is intended 

to be concrete and easy to rely on. 

 How is it structured? After a brief introduction to Field Aperture you will find the 

main points of focus: Where to locate your event, programming, etc.  

 

Please feel free to adapt any suggestions so it would best fit your own 

Field Aperture. 
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What is 
Field Aperture? 
 
 
 
 
 

 

Short description 
 
A unique, innovative and unbiased opportunity to gather a broad audience around 
disability and inclusion is the ambition that led to the creation and development of “Field 
Aperture”. 
 
The name “Field Aperture”, links cinema references and a mentality change. Field 
Aperture is a quirky method to uniting, informing and entertaining around those subjects. 
In other words, to raise awareness in a different way, using mostly emotions: tears, 
laughter, fears, sense of revolt… Field Aperture is not a meeting dedicated to experts or 
specialists, but a place where children and adults can exchange freely about their 
experiences and their perceptions on disability. 
 
Field Aperture is an action to raise awareness on disabilities among the general public 
through arts (cinema, theatre, advertising, dance, etc.). Whether based on a known or 
yet to be discovered medium, Field Aperture is an event where the public can exchange 
on the different depictions of disability and persons with disabilities in society. 
 
This action takes place in cinemas, theaters or any place related to media, art and culture 
that must be easily accessible to all. The animation of the event is a key to its success. It 
is advisable to rely on local talents (comedians for instance). In order to optimise the 
number of participants, the event usually takes place in the evening and catering can be 
organised in addition to the event, with the objective to encourage discussion. 
 
In order to reach non-aware people and change mindsets, the event needs to be attractive 
and easy to attend. Ideally, the event should be free of charge in order to be in coherence 
with the purpose of reaching the widest audience possible but if not possible maintain a 
reasonable price. It is crucial emphasise accessibility aspects which require an advance 
planning process. 
 
Field Aperture is also an opportunity to involve adults’ trainees and their teachers through 
the presentation of their own disability-related productions. Invitations should then be 
sent to their families and friends as well pupils and teachers from their training centers. 
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Why should a structure organise a Field Aperture event? 
 

Field Aperture can be beneficial to a structure on several levels.  On the one 
hand, the massive communication campaign held for the event also promotes 
the structure in terms of recognition, reputation and network expansion. It 
will be known as a service provider and a militant structure for inclusion 
through arts on various scales. 

 

On the other hand, the Field Aperture event being a meeting point for employers, 
politicians, service providers, cultural actors, persons with disabilities and non-aware 
people, represents a network expansion opportunity for the organising structure. 
Moreover, the structure will be recognised for its economic and cultural contribution as 
the event not only enriches the local cultural life (particularly in small-sized towns) but 
also brings together different stakeholders such as employees, volunteers, service users 
in the aim to raise awareness on the possibility of employing artists with disability. 
 

History of Field Aperture creation (LADAPT - France)  
 

LADAPT is a French association historically involved 
in the social and professional integration of persons 
with disabilities. Developing access to and 
participation in cultural life is one of the main 
focuses of its associative project. With this in mind, 

the association has been thinking, since 2014, about an original and unprecedented format 
in France: offering, free of charge, an evening of entertainment, designed for a family 
audience and not necessarily already “pre-sensitised” or concerned by disability. To 
attract this audience, it is not necessary to propose an institutional format, such as a 
conference or round table, for connoisseurs, professionals and experts. Instead, it is 
preferable to use a format based on humour as a unifying and good-natured atmosphere. 
Using humour as a tool, makes it possible to raise points which might be perceived as 
delicate, in a direct and sometimes crude way, but always full with kindness. This is a 
playful way to combat prejudices and raise public awareness.  
 

LADAPT set up these Field Aperture (Ouverture de Champ) evenings in cinemas, with at 
first, a tour in 4 French cities during the first year, then an extension to 10 cities since 
2016. The event consists of alternating screen projections and one-man or one-women 
shows by live comedians. For the smooth running of the event, an onsite team should be 
formed with each member tasked for a particular mission (organisational missions). The 
costs of all organisational charges are usually shared with the partners involved in the 
form of sponsorships or donations. During the early years, LADAPT was the one who bore 
most of the costs.  
 

6 years after its creation, Field Aperture is now well identified by LADAPT’s network, its 
corporate partners and the general public. This can be proven by the attendance rate in 
cinemas year after year, for instance: 600 spectators in 2015, 1,600 in 2016, 1,700 in 2017, 
2,500 in 2018 and 2019, almost 8,600 spectators to date (all editions combined). 
You can watch the video of the 2019 edition (in French) on the following link: 
https://www.youtube.com/watch?v=LH7a3HTpqrg&list=PLrcR8m43z3xkARJSe9zUFW2SuiS-AHdbi&index=26&t=3s 

 

For the wider sensitisation of people in Europe, LADAPT along with its European partners, 
launched in 2017 the Inclusion in Society by the Arts – Field Aperture (ISA) Erasmus+ 
project. The European partners’ contribution will hopefully enrich the existing model and 
facilitate its replication.  

https://www.youtube.com/watch?v=LH7a3HTpqrg&list=PLrcR8m43z3xkARJSe9zUFW2SuiS-AHdbi&index=26&t=3s
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What form can Field Aperture take? 
 
The aim of the Field Aperture event is change the general perspective on 
disabilities, present persons with disabilities in a different aspect and fight 
against prejudices in order to achieve a thorough social inclusion of persons 
with disabilities. Therefore, the success of this event depends considerably 
on the tone of the animation, and the ability of the presenter to set a 
familial, entertaining and informal mood. 

 
As long as the program focuses on the audience’s awareness in terms of disabilities and 
inclusion, the event can be built with a variety or selective arts performances such as 
acting, dance shows, happenings, musical concerts, exhibitions etc. This artistic and 
cultural approach is received in a very open and special way by the audience compared 
to a more formal approach like conferences or debates where emotions are not appealed 
to.  
 
It is of common belief that a spectator who gets educated in a fun and warm approach 
will be more likely to spread the word of the artist. It is to be noted that the framework 
of the Field Aperture should be easily adaptable in different contexts and countries and 
therefore, should be open to any artistic creations as long as the inclusion and 
disabilities themes are present. 
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ISA – Field Aperture, France  
 
The French Field Aperture is a first example that can be taken as an illustration of the 
different artistic contents. The event is divided into different parts regrouping, on the 
one hand, image and audiovisual productions like long and short movies or international 
advertisements and on the other hand, comedians’ live shows. The entertainment shows 
proposed are directed to a family audience. The aim is to fight stereotypes with humour 
so the tone is usually funny. 
 
Traditionally set in a movie theater, the beginning of the event starts off with promotional 
video spots of the event’s funding partners. There are usually presenters who entertain 
the audience and ensure a fluid transition from one show/speech to another. 
 

 
 
  

EXAMPLES 

Ouverture de Champ in Paris 

© Gilles Thiercelin 
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ISA - Field Aperture Workshop in Varna, Bulgaria 
 

Among the dissemination events for the ISA project, one was held on June 14th 2019 in 
Varna, Bulgaria. Organised by the National Alliance for Social Responsibility (NASO), the 
event regrouped over 30 participants from Bulgaria and other European countries.  
 
The moderator of the 
event, Aneliya Atanasova 
from NASO, presented the 
project’s objectives, the 
achieved results and the 
workshop organised for the 
dissemination event. The 
first performers to come 
on stage were Ivaylo 
Angelov, an occupational 
therapist at the Agency for 
Social Development 
“Vision” in Varna, and a 
violist from Varna’s State 
Opera, and Alexander 
Atanasov, a participant in 
the Art House “Vision Art” 
activities. Their heart-
touching music was very well received by the audience. Ivan Tsvetanov, president of 
Phoenix theater formation in Varna, as well as his team consisting of both disabled and 
non-disabled performers, shared their experiences on the production of theater plays and 
explained how arts became a means to create and strengthen social bonds.  A video clip 
of one of their performances, called “The Millionaire”, was projected and shared with the 
public illustrating their creative work on stage. 
 
Mrs Samah Ben Abdallah, who was the project manager at LADAPT, gave an overview of 
the different artistic practices in France as well as the organisation’s activities, which are 
aimed at the social integration of persons with disabilities. In this context, there was a 
projection of a video demonstrating the talents and artistic achievements of French 
performers through theatre tours throughout the whole country. 
 
Before the end of the workshop, two more videos were shared with the audience 
expressing the views of various actors about accessibility in theatre. The video materials 
also underlined the need to question and understand the actual meaning of “normal” in 
the awareness-raising and social inclusion process of persons with disabilities through arts. 
 
The workshop was a very touching, inspiring and highly motivating tool to present, on the 
one hand, a different perception of persons with disabilities by putting forward their 
artistic talents and, on the other hand, to give an overview of the strong involvement of 
the different actors helping in the process of social inclusion through arts and culture. The 
participants generally agreed that a more open-minded society would help overcome the 
barriers of social inclusion. They also claimed that the world of arts was a world without 
any boundaries
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DISSEMINATION EVENT 
 

within the 
INCLUSION IN SOCIETY BY THE ARTS – FIELD APERTURE PROJECT  

 
 

International Hotel, Golden Sands Resort, Varna, Bulgaria 

14th JUNE 2019 

 

 

P R O G R A M M E 
 
 

11:00 – 12:30    Partnerships between Service Providers, Cultural Operators, Education Providers 
and all Stakeholders Aimed at Facilitating Inclusion in Society by the Arts 

                                
 Mrs. Samah Ben Abdallah, Chief Project Manager, LADAPT (France) 

 
 Mrs. Sydney Von Ihering, Communication and Project Officer, EASPD (Belgium) 

 
 Mrs. Aneliya Atanasova, Social Service and Project Officer, NASO (Bulgaria) 

 
 Mrs. Veselina Tihomirova, Deputy Mayor of Kardzhali Municipality (Bulgaria) 

 
                                Discussion 

 
12:30 – 13:30   Lunch  

 
13:30 – 15:00      Workshop  
 

 Mr. Ivaylo Angelov, Оccupational Тherapist, & Mr. Alexander Atanasov, Participant in the 
Activities of Agency for Social Development „Vision“ 
Art House at Agency for Social Development „Vision“ (Bulgaria) 

                                
 Mr. Ivan Tsvetanov, President 

Theatre Formation „Phoenix“ (Bulgaria) 
 

 Mrs. Samah Ben Abdallah, Chief Project Manager  
LADAPT (France) 
                          

 Videos  
Unlimited Festival & Theatre Arts 

                                               
                                   Discussion 
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ISA - Field Aperture Charleroi, Belgium 
 
On October 4th 2019 a Field Aperture event was held in Charleroi, this was also the 
occasion to present the ISA project. 
 
Following the late evening 
evaluation survey « Field 
Aperture » and after 
conversations we had with the 
public, we find that many 
participants, with or without 
disabilities, are seeking more 
'inclusive’ events. They 
appreciated that the subject 
of disability is treated with 
humour. 
 
Many valid participants were 
moved by this evening. 
Because of the various 
accessibility devices of the 
evening, we were able to 
welcome a very varied public: 
valid persons who were 
already aware about differing 
abilities, persons who didn’t 
know about them and people 
with different abilities that 
could attend a pleasant 
evening whatever his 
disability. 
 
Many persons emphasized the importance for people with disabilities to be integrated into 
all fields of our society.   
 
The results of the final survey, as well as the conversations we had with the participants, 
makes us even more aware that inclusion is important for everyone and must be 
emphasized. Thanks to this European project, we hope to contribute to this awareness of 
society.  
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Programme:  
 

Dissemination event 
 

 18h00  Introduction of the evening by François Langlois, 
H 2000 artistic consultant 
 
Welcome address and presentation of the NPO Horizon 2000 
by President Serge Van Brakel 
 
Presentation of the coordinating partner of the ISA 
project, the Regional Director of Hauts de France of LADAPT, 
Mr. Michel Trollé 
 
Presentation of the ISA project by the ISA coordinator, 
M Vilfried Gregorin from LADAPT 
 
Presentation of the 1st deliverable ISA project by Carmen Arroyo 
de Sande from EASPD 
 
Presentation of the 5th deliverable " Field Aperture " ISA project by 
Mrs. Florence Delille from LADAPT 
 
Signature of the attendance sheet of the + 45 participants at the 
conference. Results sent to EASPD. 

 
 

Field Aperture (Ouverture de Champ) 
 

 19h00  Welcome general public in the cinema room 
 

 19h30  Opening of the " Field Aperture " Evening 

 Introduction by Mr. Michel Trollé, Regional Director of the   
Hauts de France of LADAPT 

 Welcome by Serge Van Brakel President of Horizon 2000 

 Event 
 
 22h30  Public release and participant survey: 48 answers.  
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Outcomes : 
 
 
Around 45 people attended 
the conference and seemed 
to like the conference. Many 
people did not know about 
the ISA European project 
and did not know that 
Horizon 2000 was part of it. 
It was the occasion for 
participants to consult the 
first version of the IO1 
Guide. 
 
As for the Field Aperture 
event, 91 attended and the 
audience seemed to enjoy 
the evening. 
Indeed, there is a public 
demand for more inclusive 
events.  
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ISA - Field Aperture Budapest, Hungary 
 
On the 3rd of December 2019, Field Aperture took place in Budapest. As an awareness-
raising action, it was a great opportunity for Hand in Hand to put into practice past 
experiences, try new methods and develop great connections with their international 
partners. The event took place on the Day of Disabilities, which gave it an even more 
significant impact. Field Aperture was organised at an exclusive venue: The National 
Theatre of Hungary. This elegant venue attracted over 600 participants which made it 
possible to impact a wider population in terms of awareness-raising. During the 
preparation phase, invitations were sent to schools, universities, donors of the 
organisation and also in Hand in Hand professional networks. Fortunately, high interest 
was shown, so spots were filled in quickly. The aim was to invite people interested and 
curious about living with disabilities and disabled artists but who had no opportunities to 
dig further this interest. Hence, the Field Aperture was an opportunity to reach out to 
people through a fun event in order to raise awareness and start building a positive opinion 
on disability. 
 
Over 15 Hungarian 
artists performed 
during the event, as 
well as 2 Belgian 
dancers, most of 
whom live with a 
disability. Various 
art performances 
were given: rock, 
pop or gospel songs, 
classical music 
played from a piano, 
guitar and drum 
playing, modern 
contemporary 
dance, and telling a 
tale. 
 
We decided to focus on several genres in order to have a better representation on the 
talents but also on the differences between persons with disabilities.  While some 
performances were more modern, some appealed to emotions and others were rather 
humorous. This mix not only ensured reaching different members of the audience but also 
showed the possibilities for artistic cooperation between disabled and non-disabled artists 
Younger performers were also invited to encourage the artistic cooperation with the 
younger generation.  
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The following artists performed during the event: Parafónia orchestra, holder of Prima 
award, Nikolett Ürmösné Fehér pianist and László Ürmös violist, members of DuoNicole 
group. Szilvia Agárdi singer and Tamás Veréb, singer of Operett Theatre, winner of 
Sztárban sztár 2016. Lőrinc Barabás jazz trumpeter and composer. Éva Fahidi-Pusztai Éva 
author, star of the Locarno award winner documentary of ‘The Euphoria of Being’. Florent 
és Justin, France's Got Talent 2017 finalists, members of Cie Le Huit dance group from 
Belgium, Rolika Erdélyi tale teller, András Rozbora parakayaker and Ádám Sárközi double 
bass player. 
 

After the event, a reception with drinks and 
finger food, was organised for the guests. We 
had the immense pleasure to have some of the 
artists present as well and exchange with 
members of the public about their 
performances. It was a friendly atmosphere 
which also allowed the artists to enlarge their 
networks. 
 
It is to be noted that during the preparation 
phase of the event, our colleagues with 
disabilities from Hand in Hand played an active 
role in the selection of artists, decoration, 
catering etc. Hence, members of the audience 
were able to meet and chat with hostesses or 
bartenders with disabilities. All these 
encounters with persons with disabilities 
(organisers, artists etc.) contributed to 
enhance the general public’s perceptions of the 
different possibilities available to them. The 
aim of this event was not only to put forward 
local talents and artists with disabilities but 
also to include, as much as possible, persons 
with disabilities in the organisation of this 
successful event.  
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Field Aperture 

3rd December 2019.  

National Theater – Budapest 
Bajor Gizi park 1, 1095 

 
 

Program 
 

 
19:00  Opening Act – Thus Spoke Zarathustra – dance performance by Éva 

Fahidi, Lőrinc Barabás, András Rozbora, and Karcsi Tóth 
 
19.10  Speech by Szabolcs Papp, host of the evening – Introduction of the 

Erasmus+ project the Inclusion in Society by the Arts (ISA), and further details 
about the Field Aperture Evening (IO5) 

 
19.40   First Performance – Rachmaninoff: Vocalise, Bach: Arioso, Paganini 

Caprice no. 5, encore Piazzola: Libertango – performed by Nikolett Ürmösné 
Fehér, László Ürmös, András Sárközi, and Ádám Sárközi 

 
19.50   Speech by Szabolcs Papp, host of the evening – Inclusion in Society by the 

Arts and its European practices (IO1) 
 
20.20   Second Performance – based on a Hungarian folk tale: The Colt-Egg of 

Rátót – performance by Roli Erdélyi, Erika Takács and Ádám Sárközi. 
   
20.25   Third Performance – part of Cats (musical) – Common performance by 

Erika Takács and the SIC 

 
20.30   Awards Ceremony – Role Model Award 

 
20.35  Fourth Performance – You Are The Reason (song) –  performed by 

Szilvia Agárdi and Tomi Veréb 
 
20.45   Awards Ceremony – Best Coworker Award  
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20.55  Fifth Performance – You Raise Me Up – Common performance by 

Szilvia Agárdi, Tomi Veréb, Nikolett Ürmösné Fehér, László Ürmös and 
the Never Give Up Gospel Choir 

 
21.00 Sixth Performance –Dreaming is enough with you (song)  – performed by 

Marcsi Vaskó and Barna Kiss  
 

21.10   Speech by Ákos Pordán Managing Director of Hand in Hand Foundation 
– Regarding the handbook and other sources on the European practices and 
the implementation of the inclusive education (IO2-IO3) 

 
21.40 Seventh Performance – Fly and Old skin– performance by Florent and 

Justin 
 

21.45  Eighth Performance – News: Summary of last year’s events for individuals 
with disabilities. 

 
21.50  Nineth Performance – Guitar – performance by Barabás Lőrinc 
  
21.55  Tenth Performance – Bach: Air, Vivaldi: Tél, Csajkovszkij: Hattyúk tava, 

Carmen: Habanera – Mutual performance by Nikolett Ürmösné Fehér, 
László Ürmös, and the Parafónia Orchestra 

 
22:00   Finale – Hymn to Joy – performed by the Parafónia Orchestra, the Never 

Give Up Gospel Choir, the Nemadomfel Band, and all the other artists of 
the evening 

 
Extra: Let’s do the festival (song) – mutual performance by the Never 
Give Up Gospel Choir and the Nemadomfel Band.  
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Organisation of 
Field Aperture 
 
 
 
 
 
 
Planning an inclusive and accessible event such as Field Aperture requires organisation 
and anticipation of potential barriers and accessibility issues, therefore, details should 
not be left out. 
 
These considerations are described in the following paragraphs. 
You can also refer to the checklist in the appendix, which covers the points specified 
below. 
 

Event location 
 

The choice of location needs to be considered well in advance (4 to 6 months) in order to: 

 have time to negotiate prices and make necessary budget adjustments, 

 make all the arrangements to ensure that the location is as accessible as it can be, 

 start a relevant communication campaign as soon as possible. 

 

When contacting cinemas/theatres or other potential venues to present Field Aperture, it 
is necessary to keep in mind the number of participants expected. You must keep in mind 
that the aim is to reach a category of people that hasn’t been sensitised yet. Hence, you 
should choose a place that is the most appropriate for this purpose. 

 

Visit the site to check: 

 Accessibility: 

o number of PRM seats: select a room with the maximum number of PRM 

seats, and ask if it is possible to dismantle some seats to accommodate 

more (in anticipation of a larger number of PRM participants than 

planned) 

o accessible toilets, 

o easy access by public transports, 

o equipped with magnetic loop for the hearing impaired (audio 

reinforcement),  
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o equipped with magnetic loop for the visually impaired (audio 

description), 

o possibility of setting up a real time captioning for deaf people who do not 

sign, 

o presence of car parks in the surroundings: is it possible to park, paying / 

free, accessible 24 hours a day? 

Try to meet as many of these criteria as possible, if there is no magnetic loop, you must 

use an external service provider who can do a temporary installation. 

 
 Room layout/arrangements: 

o If the event takes place in a cinema, a space at the very front should be 

set-up to act as a stage for the animators. 

o If there are stairs leading to the stage, see if you can be provided with a 

ramp. 

o See if the room is equipped with a tracking system (audio description, 

audio reinforcement). 

o The chosen room should offer a good visibility of the stage to all 

spectators, just like the layout of cinemas or amphitheatres. 

o It is preferred to select a location where PRM slots are more or less set-

up all over the room, so that people can choose the places which suit 

them best (front, back, side...). 

o Particular attention should be paid to whether the following is large 

enough for wheelchairs: entrances, exits, corridors, steps and elevators. 

o Installation of a reception point: on D-Day, depending on the setting of 

the place, you might have to install a reception point with a table. 

Catering: after the show/screenings, it is encouraged to organise food, 
hence, allowing exchanges with the spectators and it is also an 
opportunity to get their feedback on this event. It would be best to 
organise the catering in the same location but if it is not possible, the 
rent of another location as well as the catering services should be thought 
and planned beforehand. 
 

 Quotation for the rental of the room 

The reserved time slot will depend on the time needed for the preparation of the room 

and the duration of the show. For instance, it can be from 6pm to 11pm or more, if a 

catering is planned 

o microphones for animations 

o 1 projectionist if in a cinema 

o Additional light spots, depending on the configuration of the place you 

are renting. 

o See the deadline to definitively validate the room.  
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Programming 
 
The chosen date should be decided after careful consideration of the following: 
national/school holidays, other events and happenings scheduled at the 
location selected. It is also encouraged to choose the best time frame, for 
instance during evenings, when the larger public and the targeted audience can 
be available. If the event is linked to another one, for instance during the 
weekend, it is preferable to avoid early morning or late evening slots. 

 
The programme should be adapted and promoted for family audiences in order to attract 
a maximum number of persons. Hence, violent and inappropriate contents or children 
should be avoided. If you choose to present a movie, make sure to choose a content in 
your own language. Indeed, using subtitles for children could be hard. 
 
You must pay attention to the quality of the programme in the aim of attracting the 
maximum of non-aware-people. The event must not be an ‘emotive show’. 
 

 When hiring artists, prior agreements on the form of the remuneration (fee, 

travel, accommodation, catering, etc.) should be established. 

 If pre-recorded contents (music, videos) will be broadcasted, research on the 

steps to follow concerning broadcasting rights costs. 

 Find the right balance between the different shows to be presented and the 

duration of the event for a lively and entertaining evening.  

The content of the programme should be decided in consultation with key actors. Hence, 
it is important to think, beforehand, of whom to integrate in the programme selection 
team.  
 
Who should we include at this early stage? 
One way to proceed is to establish a working group with, at least, one person with 
disability, some artists, and some associations. Remember, the people who are included 
from the beginning are more likely to become “ambassadors” of your event. 
 
Furthermore, the different performances chosen for the event can be linked on current 
local topics, news or recent successful events. 
 
Example of the French 2019 programming: 
19:00:  welcoming the audience and lead guests to the cinema room 
19:30:  beginning of the show (a short introduction by the animators, a few words 

by the organiser, possibly by the funding partners – 15 min max) 
19:45:  projection of short promotional videos from the funding partners 
19:50:  projection of international advertisements (funny or emotional view of 

persons with disabilities) 
19:55:  short animation by the presenters to make the audience comfortable 
20:00:  projection of 1 or 2 short-movies (depending on their length) 
20:25:  another short animation by the presenters 
20:30:  live show by a humourist 
21:00:  short animation by the presenters 
21:05:  projection of the long-movie 
22:30:  short animation by the presenters and closure of the event 
22:45:  the end  
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Funding 
 
Anticipation is the key to success for your event. Determining your budget in 
advance will help you have an awareness of the amount of funding and 
partnerships that might be needed. 
Since different sources of funding can be sought, Field Aperture can therefore 
be financed by Europeans, national and/or local partners. 
 

 
 European level: 

The European Union publishes daily calls for proposals to co-finance projects aimed at 

integrating European objectives and strategies. Hence, it may be interesting for the 

organiser to monitor on a regular basis these calls for proposals. There are websites which 

collect and publish the different EU calls for proposals every day, for instance, 

https://www.welcomeurope.com/ 

 

Creative Europe is also a good lead on funding opportunities for cultural activities. They 

aim to support the European audiovisual, cultural and creative sector and they have open 

calls that are published here https://eacea.ec.europa.eu/creative-europe_en  

 

 

 National level and local level: 

 

 Public sector: 

 There are different funds which can be solicited, in the same way as for the 

European level, you can seek for national calls for proposals and funds for artistic 

/ raising awareness / disability events. 

For instance, “Fonds Handicap & Société” grants funds for projects in France and 
the French overseas departments and territories which are carried out by 
associations or foundations recognised as being of public utility or by organisations 
which have a general interest in philanthropic, educational, scientific, social, 
humanitarian, sporting, family or cultural fields, or which contribute to the 
enhancement of artistic heritage. 

 Different embassies are sometimes offering funds 
 Regional council 

 Cities 

 In Bulgaria, the state could provide long-term financial security for conducting Field 

Aperture events but unfortunately, unless a strong lobby campaign is conducted, 

it’s rather unlikely that it would get involved. Nevertheless, the grants provided by 

the European Commission through the Structural Funds are another option for 

funding. Up-to-date calls for proposals funded at a European level are available at 

https://www.eufunds.bg/bg  

 In Hungary The Tender Monitor is a collection of tenders announced for Hungarian 

social organizations and foundations, institutions, individuals, local governments 

and enterprises3  

                                            
3 http://www.pafi.hu/ 

https://www.welcomeurope.com/
https://eacea.ec.europa.eu/creative-europe_en
https://www.eufunds.bg/bg
http://www.pafi.hu/
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 Local councils of each city are offering yearly and occasional sponsorship for 

cultural events (Hungary) 

 Direction des affaires culturelles (France) 

 AVIQ « Agence pour une Vie de Qualité »4 (Belgium) 

 La Loterie Nationale5 (Belgium) 

 Nemzeti Kulturális Alap6 (Hungary) 

 Funding options by the Hungarian ministry, Emberi Erőforrások Minisztériuma7 

 
 Private sector: 

 You may wish to approach for the private sector’s support 

within the Corporate Social Responsibilty / Handicap / 

Diversity policies of private companies, 

 or through their Foundations 

o Fondation CERA https://www.cera.coop/fr/ (Belgium) 

o Fondation le Soir http://oeuvres.lesoir.be/ (Belgium) 

 CAP 48 https://www.cap48.be (Belgium) 

 Funding could possibly be provided through some small-scale 

projects: calls, donations, charity bazaars, etc., however, 

their availability is more likely to be short-term. 

 You can also use crowdfunding methods 

o Examples of website :  

o Kisskissbankbank 

o www.adhat.huwww.adjukossze.hu (Hungary) 

o Ulule (France) 

 

 

 
 

 

  

                                            
4 https://www.aviq.be  
5 https://www.loterie-nationale.be/bonnes-causes 
6 www.nka.hu 
7 www.kormany.hu  

https://www.cera.coop/fr/
https://www.cap48.be/
http://www.adhat.hu/
http://www.adhat.hu/
https://www.aviq.be/
https://www.loterie-nationale.be/bonnes-causes
http://www.nka.hu/
http://www.kormany.hu/
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Partnerships 
 

In order to find motivated and interested partners, the project and budget 
definition need to be clearly elaborated and coherent.  

Partnerships are not necessary for the realisation of the event but can reveal themselves 
to be really helpful with the outreach, diversity and/or size of the event. Indeed, the 
more people that are involved and informed about the project the better and potentially 
the audience will be bigger with organisations that have similar common objectives in 
raising the awareness of people with disabilities and their needs. 

That is why, where possible, including artists during the programming stage would help in 
building a sustainable partnership and create an artistic network. 

You can also ask the various stakeholders present on the territory (administrations, 
decision makers, schools, universities, local associations…) to support and participate in 
the event, so they will promote and become “ambassadors” of the event and perhaps for 
the follow-up events as well. 

Cultural partners may also contribute to the success of Field Aperture. The event can, for 
instance, get support from an existing event, in order to reach a larger audience, when 
contacting cultural centres or actors of the art community, use the UNCRPD to inform 
them of why it would be great for them to get involved. 

A partnership with national and/or local media will contribute to widen the visibility of 
the event (see ‘Communication’ section). 

In addition to image partnerships, which contribute to the visibility of the operation 
(media, cities, for example), financial partnerships can also be taken into account (Small 
and medium-sized enterprises, large groups that wish to work on their image and 
disability/diversity policy, or simply offer their employees and families a cultural 
moment). 

 

Providers  
 
 Host(s), artist(s) 

 Technicians: projectionist, people to manage lights and sound 

 Human resources during the whole process 

 Sign language interpreter (2 alternating interpreters recommended for the evening) 

 Printer: posters, flyers, kakemonos... 

 Service provider to assemble the supports to be broadcasted during an evening in a 

cinema (support to be provided according to the standards in force in the rooms; 

 Service provider for making distribution media accessible as needed (subtitles? audio 

description?) 

 Caterer if planned 

 Photographer and/or cameraman throughout the evening (allows to communicate 

downstream on the inclusion by art of persons with disabilities + support if you wish to 

repeat the operation) 

 Service provider(s) for making the place accessible according to the facilities already 

available 
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Communication on the event 
 

How to reach a non-aware audience? 
As the target audience is composed of people who are not yet sensitised to 
disability questions, the French experience showed that the communication 
axis has to be well thought out beforehand. Indeed, if you communicate on 
the ‘Disability sensitisation’, you will probably attract people who have 
already shown an interest on those subjects (professionals, persons with 
disabilities themselves, families, etc.). They are obviously welcomed, but 
one has to keep in mind that they are not the main target group. 

 
If you want to capture the attention of a larger audience, then you should insist on the 
following points: 
 
 it is an entertaining show, in which you will laugh, have a great time, be surprised, 

feel emotion and change your mindset, 
 the event’s programme includes persons with disabilities (specify how), 
 emphasis is to be put on the quality aspect of the event, 
 put forward the ‘VIPs’ in the show (local or national celebrities, comedian, 

presenter, guests…), 
 the show is fully accessible, for persons with disabilities of course, but also for all 

social categories, as the entrance is free. It is a great opportunity for everyone to 
intermingle and network, 

 it is a familial show, so everyone can come, from children to grandparents, 
 it is an opportunity to enlarge your awareness and participate at your scale, to a 

more inclusive society. 

 
The ideal audience is nearly composed as follows, hence, aiming to establish fruitful 
exchanges and be effective on raising awareness: 
 
 45% non-aware people, 
 15% business partners / employers, 
 15% service providers / people working with/for persons with disabilities, 
 15% persons with disabilities / families, 
 5% (local, regional, national, European…) politicians, 
 5% journalists. 

 

The communication campaign 
This timeframe is only indicative and should help you establish your 
planning schedule. 
 
However, it is meant to be adapted depending on your location, city size, 
human resources, time constraints etc. 
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The city where the event takes place 

Upstream or downstream of the chosen location, contact 
the host city to: 
 

 inform about the organisation of the event in their territory, with a 
probable date if not yet defined and in a particular place if it is already in 
place, 

 ask for an appointment with the mayor to introduce yourself and present Field 

Aperture in more details, 

 solicit the support of the City / Metropolis to relay communication, information to 

residents and employees via the municipality's newspaper / website, social 

networks, a poster network, 

 other forms of support are to be looked for. For instance, in the case where there 

is a cultural festival in the city, examine to what extent it is possible to join forces 

to take advantage of the festival's visibility. 

 

Before the operation: 
 If a poster campaign is planned, anticipate at least 6 months in advance to book the 

poster spaces on the chosen perimeter, 

 2 months before: printing the posters to send to the poster boards and in the network, 

 A month before: 

o ask as many partners as you can to pass your communication campaign: 

 Cultural associations, 

 University, student associations, 

 Lions Club… 

o make a list of all the stakeholders who could be interested by your event, 

o send them invitations and a communication toolbox (flyers, posters, ideas of 
post for social network…), 

o ask them if they agree to communicate on their social networks, websites, 
newsletters…, 

o identify websites or groups on social networks where you can 
promote your event. If you have got some budget, you can 
also plan some ads campaigns on social networks, 

o send a press release to local / regional media, 

o send invitations to the usual partners (administrations, 
companies, associations, partners, prospects...), 

o on social networks, create a Facebook event and start 
communicating on a regular basis until the last minute so that 
the room is full, 
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o open registrations: the simplest, online, via a form. Be sure to ask, at 
the time of registration, for accessibility / support needs to welcome 
participants as well as possible, 

o ask also if people already know your structure and how they get the 
information for the event. In that way, you will be able to improve 
your communication campaign for the next year. Ask if people agree 
to receive your newsletter and don’t forget to respect the GDPR when 
you collect data,  

o for each registration, plan an automatic email saying “Thank you for your 
registration. We will be happy to welcome you on (date) at (location)”. 

 3 weeks before: 
o In the host city: go to the city center and/or district where the event is taking 

place to visit the shops / public places to inform about the evening's event and 
distribute posters / flyers (calculate numbers of flyers so it won’t stay 
undistributed), 

o paid display option also available. 

 2 weeks before and until D-Day: 
o Relaunching of the media for advertisement articles, to arrange their arrival at 

the event / possibility also to schedule interviews with the animators/artists in 
advance, 

o follow-up on unanswered invitations, 

o push on social networks (possibility for example to organise a competition game 
to win a privileged moment with the artists, or a meal at the end of the evening 
with the teams...). 

 
Side note: in France, in the case of free evenings, we have a minimum of 25% loss (up to 
50% in the biggest cities!) on D-day compared to those registered, and therefore 
overbooking. Particular attention should be paid to people with reduced mobility or 
requiring a special assistance (overbooking with moderation). 

 
 
 D-day: 

Depending on the number of participants, plan a team to welcome 

the spectators (count about 1 person for every 30 people): 

o People with lists of registered members, 

o People to place the spectators in the room, 

o People to accompany the spectators when the reception 
point is far from the place of the evening (floors, corridors, 
elevators...), 

o People to guide artists. 

 There are always unexpected elements, or last-minute stresses, 

so make sure everybody knows precisely what are their 

missions.  
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Communication after the event: 

 The next day or 2-3 days later, it is encouraged to send an email thanking 
institutional partners, companies, mobilised teams, politicians, artists, 
etc. 

 Post the event pictures or videos on social networks saying it was a great 
moment to share! 

 You can also send an email to spectators to say thank you and give them a link to see 

the pictures of the event (e.g.: Flickr).  

 It is advisable to send afterwards a satisfaction questionnaire to collect comments and 

suggestions from the public and/or teams. 

 Possibility for another press release with photos / videos / appraisal. 

 Prepare the report (financial, organisational, number of spectators, and any type of 

elements to enhance the event) and send it to the business partners, the politicians 

involved, the media, the artists, etc.  

 

 
 
 
 
 
 
 
 
 

 

Finally! 
 

You are now ready to start your 
Field Aperture Event journey! 

Remember to be creative, there is no unique 
form of Field Aperture and no barrier. 

Pass along the message of inclusion 
The checklist below will help you carry out 

this project. 
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Checklist 
 

 

Location  
Choice of location 

 

Accessibility verification  

Number of PRM Seats 
 

Accessible toilets 
 

Public transports 
 

Audio reinforcement 
 

Audio description 
 

Real time captioning  
 

Cars parks 
 

Room arrangements  

Stage 
 

Ramp if needed 
 

Tracking system 
 

Visibility 
 

Exits/elevators/corridors 
 

Temporary reception to be installed 
 

Microphones 
 

Projectionnist 
 

Additional light spots 
 

Verifying deadline to validate the room 
 

Cocktail 
 

  

Programming  
Choice of date 

 

Choice of schedule 
 

Contact 
 

  

Funding and partnerships  
Define your budget 

 

Identify potential partners and 
compensations you can propose 

 

Contact them 
 

  

ANNEXES 
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Communication  

Before the operation  

Contact the host city 
 

Book poster spaces 
 

2 months before  

Print poster 
 

A month before  

Press release 
 

Invitations 
 

Social networks 
 

Open registrations 
 

3 weeks before 
 

Inform in city center 
 

2 weeks before - until D-day  

Relaunch 
 

Follow-up on invited persons 
 

Push on social networks 
 

D-day  

Welcoming team 
 

List of registered members 
 

Place spectators 
 

Accompany spectators 
 

Guide artists 
 

After the event  

Thanking email 
 

Satisfaction questionnnaire 
 

Press release 
 

Report 
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Questionnaire 
 

Evaluation of Field Aperture event 
  Date and place of the event 

 
1. How did you like the event as a 

whole?  
 

 I liked it very much 

 I liked it 

 It was so-so 

 I didn’t enjoy it that much 

 I didn’t like it at all 

 

2.  Where did you hear about the 
event? 

 
 I read about it in the newspaper 

 I heard about it in the TV/radio 

 I saw an article about it online 

 I saw an invitation/ad at a Social 
Media channel 

 My friend told me about it 

 My colleague told me about it 

 My family member told me about it 

 Other: …………………………………………… 
.……………………………………………………………
……………………………………………………………… 

 
 

3. Why did you come? 
 
 I was interested in the topic. 

 The topic interests me because it is 
work related. 

 I was asked to come 

 It seemed as a fun event 

 Other ……………………………………………… 

 

 

4. In your opinion, what 
was the most memorable 
part of the event? 

………………………………………………………………………
………………………………………………………………………
………………………………………………………………………
……………………………………………………………………… 

 

5. Was there anything that surprised 
you during the event? 

 
 Yes                   No 

If yes, please share: 

………………………………………………………………………
………………………………………………………………………
……………………………………………………………………… 

 
6. Do you meet or interact with 

persons with disabilities on a 
regular basis? 

 
 Yes, very often 

 Yes, but not very often 

 Never 

 I don’t know 

 
7. Do you feel – after participating at 

the event – that you are more 
interested in the topic of disability?  

 
 Yes, I would like to know more about 
the topic 

 Yes, but I already had some interest 
before 

 I am not sure, I don’t know 

 No 
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8. Would you recommend this event to your friends to watch and/or participate? 
 

 Yes 

 No 

 I don’t know 

 
 
9. In your opinion, was it an inclusive event8? 
 

 Yes 

 No 

 I don’t know 

 
 
11. Would you like to see another inclusive artwork? 
 

 Yes 

 No 

 I don’t know 

 

 
12. Do you have any other comments to add? Please share:  
 
……………………………………………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………………………………………… 
……………………………………………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………………………………………… 
 
 
 
 

Thank you for answering! 
  

                                            
8 Inclusive means in this case: people with 
disability and without disability were on the 
stage at once as artists or hosts etc. 
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Feedback from participants 
 
 
 

« I would like to dance in a group 
similar to Justin and Florent duo » 

 
 
 
 
 

« I don't have disability and I think it' was very good 
and we should raise awareness of our society » 

 
 
 
 

 
  

0% 20% 40% 60% 80% 100% 120%

Would recommend this event to friends to watch and/or
participate

Thought it was an inclusive event

Meets or interacts with people with disabilities on a
regular basis

Liked the event very much

Feedback

Varna Budapest Charleroi
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I just wanted to thank you for the very good evening we had at 

the Gaumont de Valenciennes on Thursday. 
Congratulations for the organization, the good humour and the 
relevance of the speakers and the film, which all deserve to be 
discovered through your association or others and which do not 

fail to make you think... and relativize. 

 
 
 
 
 

 
The humorous approach is a 

universal, exceptional catchphrase 
that is affordable for all ages and 

for everyone, whether or not they 
are aware of disability. I am 

convinced that many residents of 
the home in which I work would 

have been delighted to attend this 
event (I have noted this for 

years to come). 
More than a process of promoting 

disability, it was an incredible 
experience of sharing, which I will 
attend again and again for years to 
come, and which I will initiate my 

loved ones. 

 
 
 
 
 
 

 
« It was the first time for me to attend an event like 

that and I was delighted by the unique and 
professional approach aimed at including persons 

with disabilities. »  

We came to this evening with our 
family, accompanied by our curious 

9-year-old daughter and the 17-
year-old elder who was impressed 

by the event. 
Each of us had a different level of 
disability awareness and above all 

each of us had our own 
representations. 

During this evening, it was not 
about disability but about sharing: 
Sharing laughter, sharing tears, in 

short living emotions! 
All the actors of this evening were 
luminous both on stage and in the 

audience. 
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www.artsinclusion.eu 

http://www.artsinclusion.eu/
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